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Workshop on Big Food Data

Erhard Nielsen 
Coop Consumer Insight 

About  
Coop Denmark A/S 

Revenue

DKK 45.2b 

The company

(Excl. VAT)

EBIT

DKK 632m
(Incl. co-operative societies)
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The story

5

“WE WANT TO PUT GOOD 
MEALS, GOOD PRODUCE 
AND GOOD CHOICES ON 

THE AGENDA”

Peter Høgsted 
CEO, food activist

Madmanifest
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That’s why Coop has developed a 
food manifesto

We’ve made Denmark’s first and largest loyalty 
programme even more attractive

members

The company

1.6 million

DKK 670m
in member dividends
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Data

Data Sources

Internal data

• Receipts

• Members

• Mail, app, web

• Stores, logistics, surveillance, measurements  

• Marketing

• HR

External data

• DST

• Geomatic

• OMD

• Competitors, A. C. Nielsen
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Data users

• Shops/chains
• Category
• Marketing 
• Memberservices
• Economic department 
• Logistics
• Vendors
• HR
• CSR
• External institutions

And not least Members! 

Future

• Description of contents

• Information on health issues 

• Functional food – “this food is known to be good for………”

• Dietary food in relation to known diseases 

Information that is useful or needed for people with diseases, or who have 
an interest in, in relation to their shopping.    

Questions

Contact:
Erhard Nielsen, CI Head of development, erhard.nielsen@coop.dk 


