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The Sol program
fact sheet in brief

Target: Eating and sedentary behavior in families with children aged

3-8 years-old. 220 families in 3 neigbourghoods: Hasle, Allinge og

Neksg

Context: The intervention site is the Baltic isle of Bornholm with 3

neighborhoods selected for high intensity treatment.

« Project duration: 18 months

Concept: Works through synchronized multi-level interventions in
p , media, sc indergarten settings.

Interventions: Multi-Level Multi- Component (ML-MC)

Implementation: Participatory partnership where representatives

from civil society, ity-based jati i and

the public administration are assigned influence in designing the

program along with the researchers.
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More Levels - More components
Media — School - Retailing

Notrton e Pysis ety 51 15

Results 1: substituting candy with
carrots increase sale

Sales in intervention relative to reference Estimates from regression models
Sugar. Fresh fru Fruitbars | Carrot snack
confectionery | estimate[l] | estimate[cl] | pack
estimate(cl estimate(cl

W Intervention period.

relative to dweeks 053030106 094081 131078220]

Intervention period
relativetoTweeks  09g[0sa111) 0920781091 137082230 113082156]

after
[ZITEOR ntervention period
relativetodweeks  055(057103) 091083100 1030751421 )
before
Intervention period
relative to dweeks  095{0se104 093085105 0850&21(17] 0791065096]"
before

Results 2: relocating and price
reducing increase FV sale with 20 %

Index number for sales of fresh vegetables increased by 22.2%
(P=0.001) in the 'space + price' intervention supermarket compared
with the control supermarkets.

Index number for the sale of organic fresh fruit and vegetables
increased by 12.1% (P=0.04)

The sale of the total amount of fruit and vegetables (fresh, frozen,
dried and canned) increased by 15.3% (P=0.01) compared with the
control supermarkets.

In the 'space only' intervention supermarket no significant increase
in the sale of fruit and vegetables was found.

No unhealthy substitution effects were found.
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[Roteverytning [Noteverything.
that can be that counts can
s SUMMary of results T g f out 2 levels of evidence
* Price reduction (20%) on F&V=significantly increase in sale ummary or outcomes
“ ”
« Sales of fresh vegetables increased by 22% compared with * Create a “health brand -
the control supermarkets. . Starting a movement @ Impacts Outcomes
 The consumption wholemeal increased by 25 %. . -
* No reduction for waist measures and BMI among children * Integrate ML-MCin mun|C|paI health . Counting . Ob .
) N lici serving
« Consumption of SBB among children decreased at 1% follow policies out
. . * Outcome iffi
z: " 435 e ol . * Demonstrate the potentials of local action * Difficult to
. ildren spen minutes more outside follow up than at measures
baseline groups measure
« Sale of Carrot snack pack increased significantly * Engage groceries community wide
 Integrate media actors strategically
s, A i, o, o,V 15 s f a tcmpn syt ¢ Create an ML-MC “industry standard”
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Step LELERS

. . P* model
The lab & the social expenment Problem What are problems that needs to be
Past, Problems, People & Places addressed
.. Past. What are local history, social constitutions
The Real Lab The Living Lab 14 of the community, what'’s already there
B
i Problem =
* Control * Little control g People Which stakeholders are ready to take
* Short time ¢ Long time < action — both opinion leaders, municipal
. . . o professionals and citizens
« Little noise * Lot of noise <
. ) Places Which places have “affordances — “hot
* Working only under * Working 24/7 spots”, “action points” and action
experiment * Someone else is the opportunities etc
* You are the boss boss People o 5 E Intervention These are Iikely.t? be the components that
cE g researchers & citizens (people) can agree
§ E S on in important places and that matches
§ - O £ problems the social constitution of the
Places Problem People
Version 1.0 Version 2.0 7 Capital itil
Weniiftying commmmity sopport mapping actions opportunities Variable Characteristic U gormholm  Odsherred  Region Stakeholdey mm
e e Population 1000 a 2 1754 TR
[:> [ Z N GeOPMYSIS e, Square km PEE- 355 2568 anepey
= — Overweight, BMI 225 % 50 53 a2 School Head
- n Health status  piabetes % 65 57 45 teacher
g v i High blood pressure % 16 23 2 Local Media
unhealthy diet behaviors Shoop keepers
Citizens with <30 assecation
Version 3.0 Version 4.0 Health behavior . day MVPA behavior * “ 3 Local NGO's
Geotagging & visuplising adding narratives Citizens with self 18 2 15
En » perceived poor health
1 Without occupational N "
5\, i et % 2 23 19 Please assign a rating 15
. ] Position (sEp)  Without higher = [P — alimbigh | High
education (only primary % 19,1 18 76 - . i . -
EEEEE | +sec. school .
Capacity building )
. Conclusion Want to stay tuned?
Training at more levels . T o
1. Sustainability planning of interventions is important
* Scientific level. The researchers that design and 2. Alignment of interest between stakeholders is crucial
evaluate. For instance PhD courses 3. Using the places favoured by people can contribute to - .
) » Creafe Dw:ershi ¥ peop Sign in on Linked In to the
* Professional level. Municipal and corporate level. i and P fwhatto do’ al
Local nurses, shopkeepers, media people, 4. Planningan negotlatmnko at to o|5e?sent|a
. . N 5. Correct assessment of the history and readiness of the
community leaders. Extension services Lties to s well as their readiness to

* Network level. Maintenance through the Healthy

Cities network
roLkErmeoET

change is essential.

6. We suggests a participatory and multi-disciplinary approach
to the design of community programs

7. Ituses problems, past, places and people (P?)

8. P%is aguide to help identify where to intervene and how.
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Multi Level Multi Component Community Interventions




Thanks for your attention

*  bemi@dcm.aau.dk, 25 38 43 66

« Personal web site: http://personprofil.aau.dk/119690?lang=en

Linked in: http:/dk.linkedi berg-mikkelsen/7/713/13b
Mikkelsen

*  Instagram: @bentegberg
* Web: capfoods.aau.dk
+ Publons: b b

http://www.capfoods.aau.dk/iccas17
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Thanks to my co-workers

 LauraT Clausen

The SolL team
Helene C Reinbach
Charlotte Gliimer
Ulla Toft

Lise L Johansen
Bjarne Bruun Jensen
Paul Bloch

* Jens A. Hansen

« Tine B Andersen
* Lise Winkler
* Susanne Carlsen
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